31° MidEast Watch & Jewellery Show
Held at Expo Centre Sharjah from October 4 -8, 2011

Post Show Report

Show Dates : October 4 -8, 2011
Show Timings . General Visiting Hours
4™ October  Tuesday 11 am to 10 pm (General)
5" October Wednesday 11 am to 4 pm (Ladies Hours)
4 pm to 10 pm (General)
6" October  Thursday 11am to 10 pm (General)
7" October Friday 4 pm to 10 pm (General)
8" October  Saturday 11 am to 4 pm (Ladies Hours)
4pmto 11 pm (General)
Countries : Armenia, Bahrain, Brazil, China, Hong Kong, India, Iran, Italy,

Jordan, Japan, Kingdom of Saudi Arabia, Lebanon, Lithuania,
Malaysia, Pakistan, Qatar, Singapore,Spain,Sri Lanka, Thailand,
Turkey, United States of America and United Arab Emirates.

National Pavilions . Hong Kong-China, India, Malaysia, Italy, Thailand & Singapore.
i Show History

MidEast Watch & Jewellery shawv was first introduced in 1993 and over the years it has

grown as a very well established show in the whole Middle East region. This event is

open to both trade and direct buyers and it has achieved as the most popular and well

attended show in the region. The show has, over the decades, gained reputation and
acclaim as the Middle Eastds | onlgis shereforey nni n
not surprising that t he event boasts of an exhibitor retention rate of over 85% , one of

the highest in the region.

Mi dEast Watch & Jewellery Show is the Middl
and precious time-pieces. It provides the perfect platform for global and regional
Jewellers to meet buyers from the Gulf, North Africa, India and beyond.

MidEast Watch & Jewellery Show is a hghly acclaimed jewellery show with a proven

record in delivering attractive business opportunities to its participants. Every edition of

the MidEast Watch & Jewellery show attracts wholesalers, importers, manufacturers

and retailers from all over the world, providing the perfect platform for both suppliers

and buyers.

The 31% edition of MidEast Watch & Jewellery Show, held from October 4 -8, 2011

was the biggest of all the editions till date with over 450 exhibitors from 25 countries

and over 16,000 sq.m inside exhibit space. The show registered 51,74 8visitors

including about 1,500 registered visitek&r the 5 day event.
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Show Profile:

Precious Metal
Jewellery Packaging
Jewellery Display

I High-end Diamond Jewellery
| Gold & Platinum Jewellery

| Fine Jewellery

I Watches
i

I

I

Jewellery Equipment

Pearls Silver Jewellery

Cobured Gem Stones Chains

Loose Diamond & Precious

Stones I Luxury Gift tems & Antique Jewellery

i Exhibitor Profile:

Wholesalers Manufacturers
Independent Retail Outlets | Designers
Retail Chains Laboratories & Jewellery Technology
Publications Association & Service Providers

SHOW STATISTICS
i Exhibitors

Over 450 exhibitors from 25 countries.

The chart below gives a more in-depth breakdown of the local & international exhibitors
by country of origin:
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i Exhibit Space
Total exhibit space was 16,000 sg.m. in four halls.

[ Visitors
During the 5 days show attracted a total of 51,748 (1500 traders; VIP; press & media
from 35 countries, 50,248 direct buyers/consumers.

i New Features and Highlights:

Italian Pavilion: Presented the seasor® best jewellery designs & collections from Italy.
Indian Pavilion : withnessed the 14.68% increase in the number of exhibitors from the
past 31%' MidEast Watch & Jewellery Show which had 38 participants in the pavilion.

31° MidEast Watch & Jewellery Show 2011i Show Report



Hong Kong Pavilion: One of the largest pavilion at the show with over 60 exhibitors
participating with unique designer collections.

Singapore Pavilion

Thailand Pavilion

Visitor Promotion:

Over 150,000 trade, general public invitations and flyers were mailed out as well as distributed.
Exhibitors and show sponsors helped and developed more distribution and mailing of the show
invitations.

Personalized invitations senttoover10, 000 VI P06 s .

On Air radio competition was conducted to listeners and a diamond ring was given to the
winner of the competition.

Show flyers were distrib uted to the Mall outlets and Mall visitors over a period of three weeks to
attract more visitors to the show.

The show had a wide media coverage by Editorials as well as advertisements in the following
trade media, magazines, newspapers and exhibition catdogues all over the world.

Magazines Country
Broadway Exhibition Service China
Global Sources Publications Ltd. Hong Kong
International Business - The New Jeweller India
Health & Nutrition (Al Ghizaa Al Sohhi) Lebanon
Vioro Italy
Malaysia International Jewellery Fair 2007 Malaysia
Gold Art Promotion Council Pakistan

Asian Lifestyle Magazine

UK & Pakistan

Russian Emirates Advertising UAE

Al Sada Magazine UAE
Jewellery Review UAE
The Glitters World Magazine UAE
Gallery Publication UAE
Swiss Watch Report UAE

Al Sada Magazine UAE
RUSH Magazine UAE
Smart Ideas UAE
Weekend UAE
Friday UAE
Kul Ul Usra UAE
Zahrat Al Khaleej UAE
Newspapers Language
Akhbar Al Arab Arabic
Al Sharg Al Awsat Arabic
Al Ittihaad Arabic
Al Bayan Arabic
Al Khaleej Arabic
Khaleej Times English
Gulf News English
Gulf Today English
7 Days News English
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Qutdoor Advertising:
Colored Road Posters  in Dubai, Sharjah & Ajman

Bridge Banners at Sharjah Al Nahda Bridge,
Giant Hoarding - Dubaii Sharjah Highway

Buses wraped with the  advertisements of MidEast Watch & Jewellery Show from
Sharjah i Dubai i AbuDhabi.

Electronic Board at Marina Mall Abu Dhabi
Tri-vision at centre of the city - Al Ain
Mupis & Banners at Major public placesi Sharjah & Dubai

Radio:
Over 30 seconds radio commercials at business drive time, 3 times daily from September 15-
October 8,2011.

Channel 4 FM English
Noor Dubai Arabic
Sharjah FM Arabic
Radio Spice Hindi
Highlight s:

Visitors were offered a wide range of choices in gold, diamond, pearl, silver jewellery
and sets, gems, precious stones, loose pearls, pearl sets, crystals, watches and
jewellery displays.

Special attractions

Fabulous, valuable prizes during the show. On every purchase of Dhs. 500, visitors had
the chance to qualify for a daily raffle draw, where fabulous gifts were given away in
prizes. The raffle draw and prizes was monitored by the Sharjah Chamber of Commerce
& Industry .

Hong Kong Pavilion at the show offered attractive gifts to first 500 visitors daily and five
lucky shoppers won high-value prizes in daily raffle draw.

Attractive offers and good prices on jewellery creations, precious stones and watches,
and gifts & raffl e draw prizes were among several other key attractions that attracted
more visitors to the show.
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i Country Wise Participation
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Growth in National Pavilions:

Singapore Pavilion

Net Exhibition Space Growth in Singapore Pavilion
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India Pavilion

Net Exhibition Growth in Indian Pavilion
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Thailand Pavilion
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Hong Kong Pavilion & China

Net Exhibition Space Growth in HK Pavilion
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Visitors Survey

i Visitors Growth

Visitors Growth
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i Visitors Feed -back

General visitors view

Could be better
9%

satisfied
350

Fully Satisfied

Trade visitors Feedback

Satisfied Could be better
1%

Fully Satisfied

i Reason to visit MidEast Watch & Jewellery Show

i Purchasing Budget

To See New Designs 21.91%
To Visit International Companies 37.57%
To order Jewellery 19.78%
To Benefit from Special Offers 18.74%
No Idea 2.00%
Over US $ 100,000 8.00%
US $ 75,000 - 100,000 11.00%
US $ 50,000 - 75,000 17.00%
US $ 25,000 - 50,000 20.00%
US $ 1000 - 25,000 38.00%
Not Decided 6.00%
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Exhibitors Survey

i Reasons for Exhibiting

Meeting Potential Customers 34%
Mainating Existing Clients 18%
Making Immediate Sales 32%
Launching New Collections 5%
Special Offers 11%

i Promotion

Promotion
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i Fair Administration

Fair Administration
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i Considering Re -Participation in the next edition

Possible

No 39
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Yes
92%

Considering to Participate in the next Edition:

O Yes
= No
O Possible
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Photo Gallery

VIw
End of the Report
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